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Realtor Association (Local Board)
Woman’s Council of Realtors

Join and be active!
attend marketing meetings

get on different committees
* bowling, golf, inaugural, new member orientation

A PENNY FOR YOUR THOUGHT!

Y
|EINSFE:’TICI\ISP/US; CALL: (702) 786-9737 m
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PUT IN YOUR TWO CENTS WORTH

INSPECTIONS P |US.  recommends that you attend

the Home Inspection with your client.

NATIONAL ASSOCIATION OF
HOME  INSPECTORS, INC.

Make Your Two CENTS Worth Count

inspecnons P [US CALL: (702) 786-9737 [[inseecnionsP [US

P roperty | nspections & Consulting ~ Serving Nevada & California Property T nspections & Consulting

The ""Cent""-sible Choice

THREE "CENTS"-ABLE REASONS
TO RECOMMEND INsPEcTIONS P |us,

We pre@ @i information in a fair and accurate manner. e I
IwJI

- orm .. NATIONAL ASSOCIATION OF
uate the significant qualities of a home. "o

We ac (ga\

Fast eﬁi@ service 7 days a week by certified inspectors.

nspecnionsP |US CALL: (702) 786-9737 inseecnions P 1US

P roperty | nspections & Consulting Serving Nevada & California P roperty | nspetions & Consulting

The ""Cent"-sible Choice
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IT DOESN'T MAKE "CENTS" TO CALL
ANYONE BUT INSPECTIONS P |us
Don't take any

wooden nickels!
For the highest quality and value!

CALL: (702) 786-9737 nspecnions P [US

Serving Nevada & California P roparty | nspections & C onsulting

The "Cent"-sible Choice gamr

HATOHAL ASSUCIATION OF
HOME INSPECTORS, L.

Taly 19, 2010

20 Open Letter D | Taloak us letters, click on this button

Dear

Thank you for visiting with me at your open howse this last weskend. RES®K Home &
Inspectors Inc. has completed over 12,000 inspections in the fiont range area since 1992. All of
our experianced inspectors are ASHI members and take yearly education classes to maintain their
ASHI Mehership. Ouwr irspectors are also educationally trained through Kaplan Inspection
Traintirg Associates. Bealtors and lending institutions are protected with our comprehensive E£O
(Enrors and Omtission Insurance)

We constantly stiive to provide quality service and convenience for you and your clients. Our
average inspection time is approximately 2-3 howrs, amd our computer gemerated reports ave
delivered at the end of the inspection. We prefex to have our clients attend the inspection, as an
aresite comniltation helps avoid potential minmdsrstandings. However, if the home buyer is miable
to  attemd the inspection, the ryeport can be rebvieved from  our web  site,
WWW RBSKInspections.com, 24 hours a day, 7 days a week. To view a sample report g0 to
WWW RBSKIrspections com, click on Sample Raports, and then click on Home Inspection Report

Our office is open Monday-Friday 7 am to 6 p.m., and Satwday 8 am to 1 pan. for scheduling. We
itpect properties seven days & week at your convenience. We ascept cwh, check, and Visa,
MlasterCard, and American Express

RES®K prides itself on its prompt and cowrteons services. We provide compatent and thorough
imspection reports, and keep shreast of curent inspection techwimes amd procedurss while
consistently striving to set higher standards for the inspection profession.

We lnok farvard o working with you in the near fiutuze

Sincerely,
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RBS&K Home and Buildir
Office: 303-646-
www.RBSKInspection

Take a closer look at RBS&K and see why we

> sent: 90 days after
ediate contact Realtor

Robert |
RBS&K Home and Build
Office: 303-64
www.RBSKInspectior

Take a closer look at RBS&K and se
good LOOKERS!
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RBS&K Home and Buildin
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Face Book — Get a Business Page, get
“likes”

Linked In — Again get a personal and
business page

Twitter — Somewhat effective, more for
“stars” and followers; most people don’t
care

Casey, O’Malley
Associates
The Right Direction™

Thank You For
Attending
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